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mirada  gaming  and Bingo Night Live 

 
Using leading edge technology to deliver 3600 production of large scale 

differentiated format opportunities 

 

·  Who is mirada  gaming 

mirada  gaming  is one of the UK’s premier service providers to the gaming and in particular, 
bingo industries. 

mirada  gaming  has always been at the forefront and remains the world leader in delivering 
high quality integrated bingo programming for TV. 

mirada  gaming  launched AVAGO, the world’s first interactive live TV bingo service in 2002. 
Since then we have worked with some of the biggest names in the industry.  We have 
provided services to Gala TV and produced, and powered, the ITV Bingo Night Live show, 
which supported over 50,000 concurrent players most nights.   

When it comes to gaming, video and TV production we know what we are talking about; our 
track record speaks for itself and is second to none! 

 

·  mirada  gaming  and production 

mirada  gaming  is not a typical TV production company. We run our own gambling business 
which is delivered synchronised across TV and the web. Our core focus is, however, on 
technology; innovation in technology and the exploitation of that technology to support the 
delivery of differentiated TV and TV formats. 

mirada  gaming  has significant development resource and capability in both the UK and 
Spain; dedicated to the continued enhancement and support of the technology and our 
products. 

We work closely with key partners, production companies and broadcasters, to identify 
opportunities in the broadcast arena, to exploit this capability and to use technology to 
innovate and deliver highly differentiated format opportunities. 

No-one in the industry should have any doubt about the ability and willingness of the 
audience to both interact and to transact. There are significant “non-core” revenues that are 
available; participation TV has shown this time and time again. 

The key challenges for the industry are to identify new transactional formats that have an 
associated sustainable, “acceptable” business model and to underpin this with technology to 
deliver it in a compliant, reliable manner to large audiences through their TVs, PCs and 
mobile phones in a synchronised manner.  

mirada  gaming’s  technology provides the perfect platform to support transactional formats 
that are delivered through TV but which are increasingly dependent on the web for delivery. 

The delivery of the Bingo Night Live format for ITV1 was a case in point.   
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·  Bingo Night Live 

ITV1, the biggest channel on commercial TV in the UK, sought to produce a bingo themed 
show that was inextricably linked to a synchronised delivery across the internet. Bingo Night 
Live was 3600 programming in perhaps its most pure form. The viewers became players via 
the internet using the vehicle of the show that was broadcast on ITV1 three to four times per 
week. The web content was of no value without the linear broadcast and the show was 
unable to stand-alone without the web content. 

If a viewer wished to play they were required to 
register via the web. They were required to 
come back via the web each time they wished to 
play.   

The delivery of the show was via the linear 
broadcast channel. Game play was 
synchronised between the broadcast channel 
and the web to approx 1-1½ seconds with the 
player’s web service following the progress of 
the game played out in the broadcast. 

The production of the show was through ITV 
Productions in Manchester. The branded web 
site was hosted as a part of www.itv.com. The 
underlying technology to support the bingo game and to integrate the game with the 
broadcast whilst synchronising the viewer’s experience on web was developed by mirada  
gaming . 

Bingo Night Live was positioned as a free-to-enter game. It was delivered entirely from within 
the UK. From a regulatory point of view it was delivered using mirada  gaming’s  UK remote 
bingo licence and in close consultation with the UK Gaming Commission. 

 

·  The success of Bingo Night Live 

Bingo Night Live was an unqualified success. 

ITV used Bingo Night Live as a means to deliver player registrations and traffic to the 
www.itvbingo.com gambling portal. This is an ITV branded site that is delivered by a 3rd party 
gambling platform operator; mirada  gaming  did not and does not deliver “real” play gaming 
services to ITV. 

Considering its principal purpose Bingo Night Live more than fulfilled its business goals. 
Hundreds of thousands of players registered. The majority of players opted to also create 
accounts on the “pay” portal. ITV and its gaming partner were provided with a huge list of 
players and the ability to interact with those players. 

Not only did the viewers register by the thousand every day, they also stayed, remaining loyal 
to the format and the show. The average participation across the run was high. 

Bingo Night Live was commissioned originally for just over 50 shows. The show attracted 
between 100,000 – 150,000 viewers per night in a slot that was nominally 00:00 – 01:00. The 
run was extended when ITV re-commissioned the show. Bingo Night Live concluded in 
November 2008 after nearly 100 shows.  

The unparalleled ability of the mirada  gaming  technology to scale in order to support the 
viewer population meant that the service on most nights was used by more than 50,000 
players concurrently. The delivery to each of these players was synchronised with the web to 
exacting tolerances given the parlous nature of delivery between TV and the web.  

The maximum number of players in a single game was just under 70,000. A Guinness World 
Record in respect of the biggest ever game of on-line bingo was awarded to the show in 
October 2008. 
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The delivery of mirada  gaming  technology to support Bingo Night Live was nothing short of a 
triumph. It was delivered on time, to a demanding schedule and performed flawlessly 
throughout the run. 

 

·  The Bingo Night Live format 

The format was based on a UK version of a standard 90 number bingo game. 

Registered viewers could acquire a game card free of charge for the next game at any point 
even during the show. They did this exclusively via a micro-site on ITV’s principal web site, 
www.itv.com/bingonightlive.  

The show featured three or four games of bingo per night; the mirada  gaming  technology 
flexed automatically to support either option. 
Viewers were issued with a single card 
consisting of a standard six (6) bingo ticket 
strip for each game played. 

Standard 1 line, 2 lines and the full house 
prizes were awarded. There was a maximum 
of £1,000 offered for a full house.  

The mirada  gaming  platform also supported 
prize accumulators which increased each 
night the prize was not won. The main 
accumulator was eventually won when it 
stood at over £60,000. 

To maximise the chances of winning there 
were “side-games” linked to the viewer’s unique bingo card using a “magic number”. These 
side-games served to generate many hundreds of winners winning cash through token prizes 
limited to the nominal amount of £5 per player, per show.  

The mirada  gaming  technology also supported the delivery 
of the “Minute 2 Win It” segment which allowed individuals to 
play non bingo related games. Individual players were 
chosen and invited to dial in to the show. This was managed 
by mirada  gaming  via an 
IVR white list to ensure 
broadcast compliance and 
the highest levels of player 
protection.   

Once players passed all the necessary identity checks, 
player prizes were fulfilled by cheque via a dedicated 
customer service system that was a part of the mirada  
gaming  delivery. 

 

·  Broadcast integration 

Amongst a host of minor functions the mirada  gaming  engine registered the players, 
allocated bingo cards, played the games and awarded the prizes. 

It also filled the complex role of the integration of the game play with the delivery of the 
production, and did so in a manner that was both highly scalable and resilient. The total value 
that mirada  gaming  brought to this project was not only the bingo game, it was also the tools 
to seamlessly integrate the delivery of that game with the production in a uncomplicated way 
that the production team found easy to use.  

To support a live delivery, mirada  gaming  provided the ITV production team with a series of 
tools. These tools allowed the production team to schedule and to control the delivery of the 
games. They allowed the team to start and control the progress of each game, allowed real 
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time access to game information and integration with both 2D and sophisticated 3D broadcast 
graphics and the studio lighting system to control the “number wall”. 

The mirada  gaming  broadcast integration delivered the synchronisation between the delivery 
on the TV from the studio and the web as seen by the players on their PCs at home. 

 

·  The mirada  gaming  platform 

The mirada  gaming  flexible and modular platform was chosen by ITV to deliver Bingo Night 
Live for a number of reasons: for its ease of use; its flexibility; its scalability and for its 
reliability. It was also chosen because ITV were confident that not only would mirada  gaming  
deliver the required solution but would also provide them the support that was required for a 
high-profile, live service of this type. 

Whilst the platform actually supported over 60,000 players on many nights it was designed to 
and could actually have supported up to 150,000 players with no tangible degradation in 
performance. The design of the solution was modular and would have scaled to support up to 
250,000 concurrent players if the production had called for that level.  

The mirada  gaming  solution delivered flawless performance during the run.  It was supported 
closely at all times by a dedicated team of trained industry professionals. 

The mirada  gaming  engine is of flexible design. It is modular. It will scale to meet the 
requirements of an individual production. 

The mirada  gaming  engine is not only a bingo engine; it is conceived as a generic modular 
transactional server. Yes, it can play bingo and it does that exceedingly well; but that is just 
one of many games it could conceivably play or support. Extrapolating the playing of the 
game away from the integration of the production allows massively multi-player game formats 
to be developed. 

It works for bingo, that is proven, but it will work equally well to support other formats; formats 
that call for large number of player registrations, player interactions and the use of a linear 
broadcast to interact with the players in a web synchronised manner. 

If you are conceiving new, innovative formats, if you are conceiving games that bring linear 
broadcast and the web together and all the opportunities that this brings to transact with your 
audience in a non-traditional manner, or you simply want to play bingo in a big way, you need 
the mirada  gaming platform.  You should be talking to us! 
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·  The mirada  gaming  architecture 

mirada  gaming  has developed a flexible, modular architecture to support the delivery of 
highly scaled formats like Bingo Night Live. One size does not fit all but the underlying 
principles are the same in most cases.   

This architecture supports bingo, but will equally support your formats. 
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mirada  gaming UK mirada  gaming Italy  mirada  gaming Spain mirada  gaming Uruguay 

6 & 7 Princes Court 

Wapping Lane 

London E1W 2DA 

United Kingdom 

 

Tel: +44 (0) 20 7942 7942 

Fax: +44 (0) 20 7942 7943 

Email: info@mirada.tv 

Via Giuseppe Mazzini 6 

20123 Milan 

 

Italy 

 

Tel: +39 0237647405 

Fax: +39 0237647406 

Email: info@mirada.tv 

Av. General Fanjul 2B 

3a Planta 

28044 Madrid 

Spain 

 

Tel: +34 917616400 

Fax: +34 917616444 

Email: info@mirada.tv 

Avda. Horacio 

Abadie Santos 907/201 

11200 Montevideo 

Uruguay 

 

Tel: + 598 2410 8382 

Fax: +34 917616444 

Email: info@mirada.tv 

 


